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Summer is here, and golf course owners and operators in the Mid-Atlantic are hard at work striving to meet 
budgets and manage their properties in the most efficient manner. While no one seems to be jumping for joy, 
there are clear signs that the industry decline may have hit bottom and we are finally on an uptick.

Of course there are always challenges in this business, and one looming on the horizon is the new EPA 
regulations governing water on your course. The WOTUS (Waters of the U.S.) bill did pass, giving the EPA 
jurisdiction far exceeding old rules governing water use. This will create a lot of red tape and possibly water 
restrictions that you and your superintendent will have to deal with. Please read our article inside to get a “feel” 
for this, and please help us fight against this on appeal — the farmers are on our side, and they are a great ally.

There are three big pieces of news from our national office. NGCOA has launched the new communications 
and networking platform, Accelerate, and this is a great problem-solving tool for our industry. Secondly, the 
NGCOA has just announced new industry guidelines for online tee time distribution, with the hopes of restoring 
price integrity and consistent practices — our partner was the PGA of America for this project. And the third 
piece of news is that a new CEO has been named — Jay Karen of Charleston. Details are inside. We say farewell 
to Mike Hughes, who has been a great friend to our chapter.

Back in the spring we had the best National Golf Day ever, and our own board member Keith Miller, PGA of the 
Montgomery County Revenue Authority was on the case on Capitol Hill alongside the top industry officials. The 
event featured over 100 meetings with Congressional leaders.  

It was nice to see some spectacular work being done architecturally, with the opening of “Full Cry” at 
Keswick Club near Charlottesville and the new Championship Course at Trump National alongside the Potomac.  
Magnolia Green in the Richmond area added a new nine, and nearby Independence Golf Club regrassed their 
greens in bermuda — believed to be the northern most club on the east coast to do so.

I was real pleased to see the growth of the PGA Junior Leagues, now in the third year. The Middle Atlantic PGA 
has been a national leader in this program, which creates a team atmosphere for youngsters, complete with 
uniforms, a coach and a team-inspired format (scramble). This program brings optimism to grow family golf, 
since we have recently witnessed the migration of golfing parents as chauffeurs, carpooling kids to other sports 
(e.g., soccer, little league baseball, swim teams). It’s time to bring the kids over to golf. Does your club participate 
in this program?

Last month we had a terrific event with our allied associations, the Virginia Golf Course Superintendents 
Association and the Virginias Chapter of CMAA. The topic was course renovations, featuring Peter McDonough of 
Keswick Club, Jeff Holliday, CGCS of Salisbury Country Club and Brent Graham, CGCS of Two Rivers Country 
Club — over 90 attended!

We are VERY excited about this year’s NGCOA Mid-Atlantic Annual Meeting, which heads to Maryland at Bulle 
Rock on Monday, September 28th. This is a GREAT event, complete with excellent networking, great education 
and fun golf on Maryland’s #1 daily fee course as ranked by Golf Digest. Our board member Rick Rounsaville, 
PGA plays host — SAVE THE DATE!

In other news, our friends with the Mid-Atlantic Association of Golf Course Superintendents are now 
embarking on a Best Management Practices project designed to set standards and to showcase the 
environmental stewardship of the golf industry. Their Stewards of the Chesapeake event will raise money for the 
cause  — get a team and join them at the venerable Columbia Country Club in Chevy Chase, MD on August 31st!

Now a word about our Corporate Partners. We now have 25 companies supporting our organization, and their 
support allows us to serve you better. Recently IBS Club Software and Jacobsen have stepped up in a major way 
to support our Annual Meeting with award sponsorships. Companies like Performance Food Group, Yamaha Golf 
Cars and Acumen Golf have been with us since Day One. And we welcome Genesis Turfgrass as a new partner 
as well. Please visit our Partner listing and support the companies that support you!

I am honored to serve as your President, and I am pleased to serve on a board with 
some of the sharpest minds in the region (check them out on our board page). They are 
here to grow the game and serve our member clubs, and they do it pro bono!  So please 
join us as a member, and help us grow the game and share operating successes for the 
betterment of our industry in the region!

A Message from Our President

Mike Bennett
NGCOA Mid-Atlantic President
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Mark your calendars for Monday, September 28th for the 7th Annual 
NGCOA Mid-Atlantic Annual Meeting & Golf Outing. This year’s event 
ventures to the beautiful Bulle Rock Golf Club in Havre de Grace, MD, a 
past host of the LPGA Championship and rated by Golf Digest as 
Maryland’s #1 daily fee course (ranked #4 overall in MD).

“We are very excited to be hosting this year’s marquis event for NGCOA 
Mid-Atlantic,” said Rick Rounsaville, Director of Golf at Bulle Rock and 
an NGCOA Mid-Atlantic board member. “The course is in excellent 
condition, and we look forward to a great day of networking, education 
and golf!”

The event will feature excellent education with speakers currently 
being secured to discuss the state of the golf market and what’s in store 

Bulle Rock is considered the region’s best player’s course and the top ranked public course in MD. The only 5-STAR Golf Facility in the Mid-Atlantic, it is continually ranked 
in the Top 100 listings of every major golf publication.

NGCOA Mid-Atlantic Annual Meeting Set for Sept. 28   
Bulle Rock in Havre de Grace, MD to Host

for the future. In addition, the third year of an awards program will 
highlight the event, with winners sharing some great ideas.  There are 
four awards – the IBS Public Course Award, the IBS Private Course 
Award, the Jacobsen Environmental Stewardship Award and the Mid-
Atlantic Golf Leader Award.

It is a great networking event, with a fun golf outing in the afternoon.  
The event is open to all golf industry professionals and club 
representatives. This includes golf course owners/operators (whether or 
not NGCOA MA members at present) and their guests, general managers 
and/or CMAA members, MAPGA professionals, VGCSA members, club 
representatives, plus official event sponsors and NGCOA VA Partners.

Look for registration forms soon or visit www.ngcoamidatlantic.org.  

http://bullerockgolf.com
www.ngcoamidatlantic.org


The 18-cart caravan came to a sudden stop during an hour-long Trump 
Tour of “The Donald’s” newest golf project in Northern Virginia.

“Anybody want a hot dog or a soda? It’s on Trump,” shouted the leader of 
the tour, none other than real estate magnate Donald Trump, there to tout his 
new course that rests along the Potomac River.

Formerly known as Lowes Island, Trump bought the property in 2009 for 
$13 million, “at the height of the bad market,” he said during a press conference 
preceding the tour. The property is now known as Trump National Golf Club of 
Washington, D.C., although the club is actually in Virginia, a 25-minute jaunt 
from the White House, or two minutes by helicopter as Trump cracked.

Tuesday’s grand opening showcased the new course, the Donald J. Trump 
Signature Course, which is a compilation of the property’s two former courses 
in addition to some new holes, all new greens, and a major renovation 
estimated at $25 million.

The course is quality enough to have been named host for the 2017 Senior 
PGA championship.

“What we did is basically blew up the property,” Trump said. “We built a 
brand new championship course that is built to the highest standards of 
championship play, to the highest standards of audience and viewership, to 
the highest standards of golf.”

With spectacular views of the Potomac River on at least six of the holes, 
the course stretches to seven yards shy of 7,800 yards. Some of those holes 
play even longer with the wind coming off the river.

The signature hole is the 501-yard (from the tips), par-4, 18th, which 
leads back to the expansive clubhouse, which sits on an overlook with vistas 
of the Potomac in the distance. The Potomac Observation Deck, which hosted 
the press conference and has become a major host for weddings, sits atop a 
50-foot waterfall cascading as a backdrop to the 18th green.

Trump envisions setting up massive grandstands and TV camera stands 
around that waterfall for the PGA event.

“When I bought the property it had two courses and both gave a little glimpse 
of the Potomac River,” Trump said. “I didn’t want a little glimpse. I wanted a 
championship course on the river.”

Originally there was a massive tree line that totally blocked the view of the 
river from the clubhouse and 18th hole complex. Trump didn’t like it.

Trees ... you’re fired.
465 trees were removed, opening up spectacular river views.

Donald Trump Unveils His Spectacular New D.C. Course
Special to the NGCOA Mid-Atlantic from Jerry Ratcliffe, The Charlottesville Daily Progress

“Through lots of hard work and lots of environmental impact statements 
and lots of everything, we were able to clear the area and now we have 
unobstructed views of the Potomac River,” Trump said. “There’s nothing like 
it. You can go 20 miles up and down the river and there’s nothing like it.”

Trump said that Loudoun County and the surrounding area, which he 
pointed out was one of the richest neighborhoods in the country, were very 
supportive of the project.

“They gave me permits quickly,” Trump said. “We have gotten along 
fantastically.”

He also added a $10 million tennis center, recently visited by Serena 
Williams, who described it as the greatest tennis center she has seen 
anywhere in the world.

Trump said he hopes to host many majors at the course in years to come, 
that it is built to accommodate 100,000 fans, that it is convenient for pros to 
walk from green to tee, and that the course has no houses on it, which he 
believes is one of the most underestimated qualities to a golf course.

Of course, Trump National boasts the new 007 grass, considered the best 
on the market.

Playing the course with David Norman, director of NGCOA Mid-Atlantic, 
after the tour, Trump’s redesign is fantastic, a true challenge to any level of 
golfer. Tees range from ladies (5,787), to four other sets from 6,373 to nearly 
7,800, playing to a par-72.

While there were perhaps more political writers chasing Trump that day 
rather than golf writers, my favorite line of the day came when one reporter 
asked the Republican presidential candidate what woman he would choose 
to put on the $10 bill.

“My mother,” Trump smiled.
When it became my turn for an interview with Trump, I asked him about 

the whispers of building a new golf property in Charlottesville, where he 
bought the Kluge property, which also boasts the Trump Winery.

“We would love to do it, our next phase is golf,” Trump said. “At the right 
time we will propose it. We have a fantastic golf architect who is dying to do 
it, one of the best golf architects of the world. I won’t name him yet.

“We’ll be looking at that over the next year or two years,” Trump said. 
“We’re very excited about it. We’re very excited about how well the Trump 
Winery is doing. We just opened a magnificent building there. Charlottesville 
is a lovely, lovely place.”

The 18th hole is pure Trump – complete with a spectacular water feature as a 
backdrop

The Donald points out the new holes spanning the Potomac to PGA Executives 
David Charles and Peter Bevaqua

http://www.trumpnationaldc.com
http://www.trumpnationaldc.com
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    In June, NGCOA Mid-Atlantic, VGCSA and CMAA VA joined forces to 
offer a special networking and education event featuring Peter 
McDonough, Golf Course Superintendent at Keswick Hall & Golf Club. 
Over 90 Owners, Superintendents, Managers, Club Professionals, Club 
Committee Members and Directors, plus Associate members and industry 
reps attended the sold out event.
   McDonough is a founder of the Virginia Golf Course Superintendents 
Association and served as its first President in 1999-2000. For many 
years, Peter led the association’s government relations activities. A highly 
respected superintendent nationally, Peter has spoken at national 
conferences and received a national environmental stewardship award 
from the GCSAA.  
    McDonough’s presentation covered the extensive $12M renovation 
project by Pete Dye at Keswick. He shared interesting stories on working 
with the 89-year-old legendary architect, who still likes to design “from 
the ground,” walking the course and visualizing the results. The results 
are simply spectacular, as the course was transformed into a strikingly 
visual masterpiece, yet one that is playable for resort guests. The course 
has been named “Full Cry,” recalling times of English fox hunting. 
     The second segment featured Brent Graham, CGCS of Two Rivers CC 
in Williamsburg and VGCSA President Jeff Holliday, CGCS of Salisbury CC, 
who joined McDonough on a panel to answer questions on the renovation 
projects in general, whether it be project-oriented or full bore. 
After education, attendees got to play the spectacular “Full Cry” course 
at Keswick following the meeting. Keswick Hall & Golf Club is a recipient 
of the prestigious Forbes Five Star Award.

Keswick Club Joint Meeting Draws Big Crowd
Course Renovation Topic Featuring Top Superintendents

The golf industry of the Mid-Atlantic deeply mourns the sudden loss of Larry S. Milanovich, MAAGCS 
member. Our thoughts and prayers are with his family and friends.

Mr. Milanovich died suddenly from heart complications on Friday, June 12th — he was 36 years old. He 
is survived by his wife Katy and a newborn son. Mr. Milanovich owned Mid-Atlantic DryJect, and formerly 
was the mechanic at Bay Hills.

This sudden tragic loss has generated an outpouring of support for Larry’s family. A memorial tribute has 
been set up on the Go Fund Me website to generate much-needed support for the family. The MAAGCS 
invites you to join us in supporting the family — here are details:

Larry was only 36 when he left this life. He leaves behind a beautiful wife and newborn 

son. It was only just weeks ago they were on the road to getting things in order (life 

insurance), but that had not been completed. His wife Katy is now a widow and single 

mom, and she needs all the support in the world. The  Larry S. Milanovich Memorial Fund 

has been set up to help the family.

Golf Industry Mourns the Sudden Loss of Larry S. Milanovich

Peter McDonough, GCS 
Keswick Hall & Golf Club

Brent Graham, CGCS Jeff Holliday, CGCS

Keswick Club

Mr. Larry S. Milanovich (1978-2015)

http://www.keswick.com/page/golf
http://www.gofundme.com/wwc4yjw
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The Virginia State Golf Association recently crowned 
a new amateur champion at Farmington Country Club, 
Charlottesville — Maclain Huge of Lovettsville, VA.

Five legendary Virginia golfers and a long-time 
volunteer rules official will be inducted into the first class of the Virginia 
Golf Hall of Fame as announced by Gib Palmer of Midlothian, president of 
the Virginia State Golf Association and chair of the Hall of Fame selection 
committee. 

Chosen by a panel representing a cross-section of Virginia golf, the 
honorees are: Sam Snead, Vinny Giles, Curtis Strange, Lanny Wadkins, 
Chandler Harper, Clyde Luther. 

This first class of the Virginia Golf Hall of Fame will be inducted in  
May 2016 in ceremonies at The Omni Homestead Resort in Hot Springs.

The Virginia State Golf Association office has relocated. The VSGA’s 
new office information is as follows:

Virginia State Golf Association
2400 Dovercourt Drive
Midlothian, VA 23113

Phone: (804) 378-2300
www.vsga.org 

VSGA Update

MSGA crowns Ben Warnquist as 2015 Maryland Amateur 
Champion. Ben is a member at Manor CC, which hosted   
the event.

MSGA crowns Denny McCarthy as 2015 Maryland Open 
Champion. This is McCarthy’s third title, and he hails from 

                            Argyle Country Club.

Teenagers Patrick Moriarty and Evan Katz, along with veteran Mark Cusic 
claimed the three available places during U.S. Amateur qualifying at Mountain 
Branch Golf Club in Joppa, MD on July 7th.

The USGA in partnership with American Express, has announced plans for the 
second annual PLAY9 Day, scheduled for Wednesday, July 29th. The initiative will 
broaden to include more facilities and more golfers as it continues to gain 
momentum and popularity as a convenient way to enjoy and experience the 
game we all love. 

Golfers will find extensive engagement opportunities online and via social 
media. Facilities and golfers will be encouraged to share their photos and 
success stories from PLAY9 Day and the USGA will feature these across its many 
platforms. Within social media circles, all participants will be encouraged to 
promote the day via the use of #Play9Golf. 

MSGA Update

Congratulations to Billy                                                              
Hoffman, PGA of Westwood                                                                      
CC on winning the MAPGA                                                                      
Match Play Championship at                                                                    
River Bend Golf & Country Club, in Great Falls, VA, after he defeated 
two-time defending champion Faber Jamerson, PGA 1-up.

The MAPGA announces New Mini Mulligans Tour. This new tour is a 
developmental tour targeted towards beginner juniors ages six to nine. 
The tour will consist of eight events in the Greater DC and Baltimore 
areas. 

The PGA compensation survey results are out and are available to your 
PGA professional. This survey continues to be the highest participating 
survey for the PGA of America.

After serving the Section for almost fifteen years, Director of  
Operations Stacey Smith has moved back to her home state of Michigan 
to be closer to family.  MAPGA now has an opening for an Assistant 
Executive Director. This position shall be primarily responsible for the 
coordination and implementation of Section sponsorship efforts and 
financial management of the association. Applications are now closed.

MAPGA Update

There’s a  
lot to love  
about golf™

#Play9Golf

——  July 29th  ——

Discover more at www.usga.org/play9

DAY
™

http://vsga.org
http://www.usga.org/play-9.html
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Q: Is there a cost-share program? 
A: Currently there is not a cost-share program in place, but there are 

grant funds available for writing nutrient management plans for golf 
courses anywhere in the state. 

Q: How do I receive grant funds? 
A: Contact one of the grant contractors. The contractors are paid $10 

per acre to write nutrient management plans for land maintained by 
the golf course. Only land that will receive nutrients within the five 
year period of the plan can be included. This $10 per acre grant may 
not cover the entire cost to write the plan. 

Q: How do I contact a grant contractor? 
A: See the list of contractors on the next page. 

Q: How can I be sure I am getting the $10 per acre from the 
contractor? 

A: Ask your grant contract planner. They should be able to break down 
the costs of the plan for you. 

Q: How long will this grant program last? 
A: The grant funds are administered on a first-come, first-served basis. 

The funds are available now and will only be available until June 30, 
2016. There is $148,870 available through the grant. 

Q: When are golf courses required to have nutrient management plans? 
A: All golf courses are required to have a nutrient management plan     

by July 1, 2017. 

Q: What is the penalty for not having a nutrient management plan by 
July 1, 2017? 

A: The golf course owner is subject to a $250 civil penalty if a nutrient 
management plan is not submitted for approval within 90 days of  
July 1, 2017. 

Q: How long is a nutrient management plan valid? 
A: Nutrient management plans for golf courses are valid for five years 

unless the course undergoes major redesign or renovation during that 
time. If major redesign or renovation occurs, the nutrient 
management plan will need to be revised.

Q:  Who can write nutrient management plans? 
A:  Only a certified nutrient management 

plan writer can write a nutrient 
management plan. Anyone who has a 
background in turfgrass/horticulture 
production can become certified, but he 
or she has to meet the education, 
experience and exam requirements. For 
more information about certification 
contact Derik Cataldi, DCR’s Urban 
Nutrient Management specialist, at 
derik.cataldi@dcr.virginia.gov or 
804-371-7489. There are also private 
certified planners who write nutrient 
management plans. Click here for a link 

 to the directory of certified nutrient management planners. 

Q:  Do planners charge different rates to write nutrient management plans? 
A:  Yes. All planners have their own fee structure for writing nutrient 

management plans. The fee to write a plan usually does not include 
taking soil samples. 

Q:  What areas need to be covered by the nutrient management plan? 
A:  Any area that has the potential to receive nutrients during the five 

years of the plan needs to be covered. 

Q:  If every area that receives nutrients needs to be covered by the 
nutrient management plan, how many plans will a course have? 

A:  A golf course will only have one plan, but the organization of the plan 
allows for areas that are managed similarly to be grouped together in 
management units. Each management unit will have its own nutrient 
application worksheet (the schedule of nutrient applications). Talk 
with a certified planner about the organization of a nutrient 
management plan; they will be happy to explain the details, or 
contact Derik Cataldi, DCR’s Urban Nutrient Management specialist, 
at derik.cataldi@dcr.virginia.gov or 804-371-7489. 

Q:  What are the soil sample requirements for a nutrient management plan? 
A:  Soil sampling is the start of every nutrient management plan. Soil 

test results used to write a plan must be less than three years-old. 

Derik Cataldi, DCR

Grant Program Helps Clubs Comply with Nutrient Management Planning Mandate
On July 1, 2017 all Virginia Golf Courses will be required to have a certified Nutrient Management Plan. The good news is that Virginia’s Department of 
Conservation and Recreation is currently offering a grant program to defray half the cost. There is $149,000 in the budget, available on a first come, 
first serve basis. Here are the FAQ’s and a list of approved planners to assist your club in becoming compliant:

The Department of Conservation and Recreation 
Golf Course Nutrient Management Plan Writing Grant 
Frequently Asked Questions

continued

mailto:derik.cataldi%40dcr.virginia.gov?subject=
http://www.dcr.virginia.gov/soil_and_water/documents/nmdir.pdf
mailto:derik.cataldi%40dcr.virginia.gov?subject=
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Don’t miss the chance to bring a team and play The 
Stewards of the Chesapeake Tournament! The event is 
being hosted by Columbia Country Club and will benefit 
the industry effort, Best Management Practices Program 
of Mid-Atlantic Association of Golf Course 
Superintendents.  

A goal of the event is to showcase the environmental 
stewardship practiced by Maryland’s golf course 
superintendents to their staff members, general 
managers, club professionals, board members, committee 
chairs, legislators, turf professionals, industry suppliers, 
educators, students, government agency representatives 
and other interested parties.

The association plans to partner with the University of Maryland, the 
GCSAA, corporate partner, allied associations, our own members and 
others who support this important cause. The initiative was kicked off 

Save the Date for The Stewards of the Chesapeake Tournament – Monday, August 31

Established more than 100 years ago, Columbia Country Club is a private, 
member-owned club. The Club has hosted two national golf championships — 
the 1921 United States Open and the 2003 United States Junior 
Amateur Championship. The 1921 U.S. Open was won by Jim 
Barnes and the 2003 US Junior was won by Brian Harman. 
Despite many improvements over the years and the addition 
of several acres in the 1930s, the golf course today is 
remarkably similar to the original design of 1911. 

Host Venue Columbia Country Club, Chevy Chase, Maryland

Established more than 100 years ago, Columbia 
Country Club is a private, member-owned club, 
formerly known as Columbia Golf Club. The Columbia 
Golf Club was organized on September 29, 1898 by 
nine men with a mission to promote “educational, 
literary and scientific purposes; social activities and 
mutual improvements; and to support athletic 
exercise, outdoor sport and amusement.”  The 
Columbia Golf Club was disbanded following the 
last round of golf on December 31, 1910. At the 
time, 200 of the 600 members became supporters 
of the newly created Columbia Country Club.
     The opening of the new Columbia Country Club 
occurred on the evening of January 1, 1911. The 
clubhouse was designed by Club member Frederick B. 
Pyle. The golf course, designed by Herbert H. Barker 
with assistance from Club member Dr. Walter S. Harban, 
opened for play in 1911.
      The Club has hosted two national golf champion- 
ships — the 1921 United States Open and the 2003 
United States Junior Amateur Championship. The 
1921 U.S. Open was won by Jim Barnes and the 
2003 US Junior was won by Brian Harman. Despite 
many improvements over the years and the addition 
of several acres in the 1930s, the golf course today 
is remarkably similar to the original design of 1911.
     Since its inception, Columbia Country Club has 
grown and offers a full range of athletic, social and 
recreational facilities. The essence of Columbia is 
not defined by the dining rooms or the athletic 
facilities, but by the tradition, excellence and 
camaraderie of the membership that has become 
known as the Spirit of Columbia.

Your Hosts
Steve McCormick

Golf Course Superintendent

Bob Dolan, PGA
Head Golf Professional

William Duthe
General Manager

7900 Connecticut Avenue
Chevy Chase, Maryland  20815 

(301) 951-5000
www.columbiacc.org 

The Stewards of the Chesapeake event was established 
in 2000 by the MAAGCS in order to develop a primary 
source of funding to support local research projects, 
support environmental efforts, and government relations 
as they pertain to the golf industry. MAAGCS members 
can invite their club or company representatives to 
participate for the preservation and improvement of both 
the game of golf and our environment. The tournament 
has raised over $100,000 since its inception, and 
proceeds benefit the Maryland Association of Green 
Industries (MAGI), various universities, the GCSAA and 
other groups supporting environmental issues, such as 
the Chesapeake Bay Foundation. In 2014 the proceeds 
were used to help fund the MAGI, which advocates on our 
behalf our industry with local, state and federal legislators.
   An exciting new element this year is the designation of 
proceeds to go towards the important Best Management 
Practices program that the association is preparing 
to launch. The association plans to partner with the 
University of Maryland, the GCSAA, corporate partner, 
allied associations, our own members and others who 
support this important cause. The initiative was kicked 
off last year with a donation from GCSAA’s Environmental 
Institute for Golf. Your support of the Stewards of the 
Chesapeake event is a key element for our success.

The Stewards
of the

Chesapeake

Benefiting the 
Best Management Practices 

initiative in tandem with 
University of Maryland 
and Industry Partners

Columbia Country Club
Chevy Chase, MD

August 31, 2015

Tournament History

The Stewards of 
the Chesapeake

Bethesda Country Club

Cattail Creek Country Club

Chevy Chase Club

Country Club of Maryland

Davisson Golf

Falls Road Golf Course

Finch Services

GCSAA

Hampshire Greens Golf Club

Harrell’s

Helena Chemical

Herndon Centennial             
Golf Club

Jacobsen

Honor Roll of 2014 Sponsors

John Deere Golf

Landscape Supply

Laytonsville Golf Course

Little Bennett Golf Course

Manor Country Club

Montgomery Country 
Revenue Authority

Pocono Turf

Sports Aggregates

Syngenta

TPC Potomac

Turf Equipment Supply

Washington Golf &        
Country Club

Click to 
view the 

event 
brochure.

last year with a donation from GCSAA’s Environmental Institute for Golf. 
The event was established in 2000 by the MAAGCS in order to develop 

a primary source of funding to support local research projects, support 
environmental efforts, and government relations as they pertain to the 
golf industry. The tournament has raised over $100,000 since its 
inception.

 

Each management area must have soil test results in order to make 
nutrient recommendations. Talk with a certified planner to discuss 
the details of this requirement or contact Derik Cataldi, DCR’s Urban 
Nutrient Management specialist, at derik.cataldi@dcr.virginia.gov or 
804-371-7489.

Q:  What are the components of a nutrient management plan? 
A:  Each plan consists of a cover sheet, maps, soil test results, nutrient 

application worksheets, and reference materials. There are specific 
details for each part that are required by the Nutrient Management 
Training and Certification Regulations §10.1-104.2 of the Code of 
Virginia. Work with a certified planner to learn the specific details.

Q:  How long does it take to complete the process of getting a nutrient 
management plan? 

A:  The length of time that it takes to get a nutrient management plan 
written is highly variable. This is one of the first topics that should be 
discussed with a certified plan writer. Ultimately, the time it takes 
depends on how much initial information is provided to the planner. 

Q:  How long will it take for the Department of Conservation and 
Recreation to approve a plan? 

A:  DCR will approve or contingently approve plans within 30 days of 
submission. 

Q:  If a plan is written before July 1, 2017, is it still good for five years? 
A:  If a course already has a nutrient management plan and the soil tests 

are less than three years old, the plan writer can make a plan revision 
to update the plan end date to be valid for five years. 

Q:  What if the course does not have an approval letter, but already 
has a valid nutrient management plan? 

A:  If a course already has a valid nutrient management plan but does 
not have an approval letter, work with the certified plan writer to 

submit the plan to the Department of Conservation and Recreation. 
For instructions on how to submit a plan, contact Derik Cataldi,  
DCR’s Urban Nutrient Management specialist, at derik.cataldi@dcr.
virginia.gov or 804-371-7489. 

Q:  Do nutrient management plans have to be submitted to any other 
state agencies? 

A:  Nutrient management plans for golf courses should only be submitted 
to the Department of Conservation and Recreation (DCR). When a 
plan is approved, the planner will receive an approval letter from DCR 
that should be kept with the plan.

Approved Contractors 
Alan Marshall, Ag Management Services, ag-management@comcast.net,         

(540) 967-3889 
Angela Whitehead, Soil Horizons, soilmapper@yahoo.com, (804) 892-6678 
Brent Wills, Wills Soil and Stream, soils@bramblehollowfarm.com (540) 947-0337 
Bruce Petrelli, Golf Course Consult, brucepetrelli@yahoo.com, (434) 942-6351 
Ethan Virts and Andrew Jeffery, Timmons Group, ethan.virts@timmons.com,   

andrew.jeffery@timmons.com, (804) 200-6500 
Jeff Michel, M&M Consulting, mmwetest3@verizon.net, (540) 229-0134 
Jon Roller, Ecosystem Services, jon@ecosystemllc.com, (540) 578-4296 
Laurie Anderson, LandscapeAbility, landscapeability@cox.net, (703) 802-6318 
Marshall Hibbs, MTHibbs Consulting, mthibbsconsulting@gmail.com,               

(502) 507-3558 
Matt Austin, Essential Elements NMP, essentialelementsnmp@gmail.com,           

(757) 634-5595 
Robert Habel, Five Oaks Agronomy Consulting, habelrf@gmail.com, (434) 665-2813 
Ryan Lehrter, rlehrter@valleycrest.com, (757) 354-5663

For more grant information visit 
www.dcr.virginia.gov and search: Golf FAQ

DCR Golf Course Nutrient Management Plan Writing Grant FAQs (cont.)

http://www.columbiacc.org
http://www.columbiacc.org
file:/Users/robin%20newland/Desktop/stewards%20of%20the%20chesapeake%20brochure.pdf
mailto:derik.cataldi%40dcr.virginia.gov?subject=
mailto:derik.cataldi%40dcr.virginia.gov?subject=
mailto:derik.cataldi%40dcr.virginia.gov?subject=
mailto:ag-management%40comcast.net?subject=
mailto:soilmapper%40yahoo.com?subject=
mailto:soils%40bramblehollowfarm.com?subject=
mailto:brucepetrelli%40yahoo.com?subject=
mailto:ethan.virts%40timmons.com?subject=
mailto:andrew.jeffery%40timmons.com?subject=
mailto:mmwetest3%40verizon.net?subject=
mailto:jon%40ecosystemllc.com?subject=
mailto:landscapeability%40cox.net?subject=
mailto:mthibbsconsulting%40gmail.com?subject=
mailto:essentialelementsnmp%40gmail.com?subject=
mailto:habelrf%40gmail.com?subject=
mailto:rlehrter%40valleycrest.com?subject=
www.dcr.virginia.gov


I’ve been advising managers and management teams throughout the 
world for 30 years and am endlessly peeling back the onion to learn why 
some companies succeed while others fail.

Certainly, timing, luck, and the economy can shape a P&L, but at the 
onion’s core are reasons for success or failure that are far more personal.

In successful companies, nothing is immune to debate, not even 
products and services upon which the company is built. At management 
meetings, “That could work” is heard, rather than “We tried that years 
ago and it flopped.” Exchanges between managers are passionate but 
respectful. No one who voices skepticism or an irreverent idea is made to 
feel stupid or disloyal to the organization.

The freedom to suggest bold or opposing ideas is absent in unsuccessful 
companies. Management teams in such companies are so resistant to 
change that it’s risky for a member to express doubt or suggest a new 
approach. Even the most confident manager is reluctant to speak up when 
team members are quick to dismiss concerns or ideas with a smirk.

Successful managers also know that a company, like the human body, 
has vital signs that measure its well-being. Doctors check your pulse, 
temperature, and blood pressure. Successful leaders have their own 
indicators: Are their products or services better than their competitors?  
Do they deliver on time? Do they create ideas and services that help 

Managing for Success
Robert W. Goldfarb, President of Urban Directions, Inc.

customers stay ahead of their competitors? Do 
they, instead of someone in India, answer the 
telephone?

While serving as a resource to the Young 
Presidents’ Organization, an association of men 
and women who became company presidents 
before age 40, I saw time and again that 
successful managers are laser focused on their goals and attaining 
them. They are alert to events gathering over the horizon that could 
affect their companies. Unsuccessful managers, on the other hand, are 
endlessly putting out fires, darting from problem to problem, sleeplessly 
wondering, “Why didn’t I get anything done today?”

Deep within the onion’s core is perhaps the most important quality 
that successful business owners and leaders share—joy in taking an 
idea from inception to a living company. That spark is missing in 
unsuccessful managers.

Robert W. Goldfarb is president of Urban Directions, Inc., a management 
consulting firm that mentors and advises managers and management 
teams in public and private companies. He is author of  What’s Stopping 
Me From Getting Ahead?.

    World Golf Foundation, the non-profit organization that develops and 
supports initiatives that positively impact lives through the game of golf 
and its traditional value, has launched a new website, www.GolfForHer.com, 
designed to increase women’s participation in the game.
    A revolutionary collaboration with the major entities in golf, the resource 
site is designed to attract and support female golfers of all ages and abilities. 
Contributing organizations include the LPGA, the PGA of America, the PGA 
TOUR, The First Tee, the USGA, ClubCorp, the Executive Women’s Golf Association, 
Golf Digest and GOLF 20/20, a subsidiary of the World Golf Foundation.

Select website features:
• Individual sections for new players, recreational players, competitive 

players and juniors.
• Details on beginner programs, such as Get Golf Ready, which starts at 

$99 for five group lessons.
• Information on women’s networking opportunities, golf outings and 

charity events across the country.
• Tips about rules of the game, etiquette, equipment and instruction.
• News updates from women’s professional, collegiate, amateur and 

junior golf.
• Information on America’s best women-friendly golf courses and female 

instructors.
• Live social media feeds with real-time updates, spurring direct 

connectivity to the sources that matter to women golfers.

“Golf for Her” Website Launched
Content to Highlight Beginnner Programs, Women-Friendly Courses, Networking Events

    “The ‘Golf For Her’ website is an 
engaging tool to introduce new and 
encourage existing female players by 
showcasing the fun, networking and lifestyle 
aspects of the game,” says Steve Mona, CEO of 
World Golf Foundation. “We strive to make it an innovative and appealing 
content aggregator for women golfers to visit and refer to others. The 
focus will be fresh, organized information while also embracing the 
emotional and human interest side of the game.”
    “This a place where women golfers can find answers to their 
questions,” says GolfForHer.com launch ambassador Stacy Lewis, the 
No.1 player in women’s golf. “We’re all so quick to jump on the internet 
these days for answers, so this site makes perfect sense. Anything we 
can do to get more women into the game and to help them be more 
comfortable on the course is great.”
    Lewis’ tips for new women golfers, juniors and parents will be featured 
in several sections throughout the site. To visit the new website, go to 
www.GolfForHer.com.

http://www.worldgolffoundation.org
www.GolfForHer.com
www.GolfForHer.com
www.GolfForHer.com
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Attendees
WE ARE GOLF, a coalition of golf’s leading organizations, hosted the 

eighth annual National Golf Day on Wednesday, April 15, 2015 on Capitol 
Hill in Washington, D.C.

“The primary goal as an industry is to make sure our voice is heard in 
Washington, D.C. to ensure laws and regulations that impact the golf 
industry are fair and appropriate,” says Steve Mona, CEO of World Golf 
Foundation (WGF) and administrator of WE ARE GOLF. 

The 2015 event featured industry leaders from the Club Managers 
Association of America, Golf Course Superintendents Association of 
America, Ladies Professional Golf Association, National Golf Course 
Owners Association, PGA of America, PGA TOUR, United States Golf 
Association, United States Golf Manufacturers Council, WGF and others 
were in attendance to discuss golf’s economic, environmental, charitable 
and fitness benefits to Congressional, executive branch and agency leaders.

 
Activities

National Golf Day 2015 was the most successful to date with over 100 
scheduled Congressional meetings in one day.

A day-long exhibit in the Rayburn Foyer featured live lessons for members 
of Congress and staff with Golf Channel’s Michael Breed (Host of “The 
Golf Fix”) and LPGA Teaching Professional Karen Palacios-Jansen; an 
aboutGolf simulator with a “Closest to the Pin” contest; state-of-the-art 
swing analysis from GolfTEC; Birdie Ball, the latest at-home training 
technology; National Arboretum’s “Grassroots Initiative” overview; a 
Republican vs. Democrat “Putting Challenge;” and a GSCAA turf 
educational display.

Throughout the event, golf’s leaders and other special guests discussed 
the game’s tax benefits to local communities and asked for equal 
treatment as a legitimate industry with close to 15,350 small businesses.

“Today (April 15) marked a unique opportunity to share golf’s 
significant impact with political leaders,” says Steve Mona, CEO of World 
Golf Foundation and administrator of WE ARE GOLF. “Our broad scope is 
reflected in the two million jobs supported by the game and its diverse 
benefits to our economy and society.”

Social Media
In 2015, the National Golf Day Twitter campaign (#NGD15) exceeded 

more than 37.6 million impressions (16 million in 2014, 7.2 million in 
2013). More than 19.8 million Twitter and Facebook unique accounts were 
reached in a 30-day span. During #NGD15’s peak on April 15 between 2 
and 3 p.m. EST, the campaign exceeded 4.2 million Twitter impressions. 

Want to join the conversation? Lend your voice and speak to 
Congressional leaders about why golf is more than a game to you.

Click to Share Your Story

Click to Share on Twitter

Click for Other Social Media Channels 

2015 National Golf Day Recap

In the News
Through publicity and media relations, National Golf Day 2015 was  

the most successful to date with nearly 540 million publicity impressions 
(233 million in 2014). Editorial placements in non-endemic media  
outlets included: AOL, Armed Forces Radio Network, CBS Sports Radio, 
Forbes.com, FOX Business, Huffington Post, MSN, National Public Radio, 
NewsMax, SELF, Roll Call, SportsBusiness Journal, The Wall Street 
Journal, Yahoo! and more.

 

Click for the National Golf Day Video 

NGCOA Mid-Atlantic’s Keith Miller of Montgomery County Revenue Authority with 
NGCOA Past President Linda Rogers, NGCOA Director of Membership Joe Rice and 
NGCOA CEO Mike Hughes.

The Presidents Cup Captains Nick Price (International) and Jay Haas (U.S.) were 
also in attendance to speak at The First Tee Congressional Breakfast and 
participate in the National Golf Day kick-off in the Rayburn Foyer. 

Photo Credit: Stan Badz / PGA TOUR



http://wearegolf.org/news/2015/01/national-golf-day-2015-set-for-april-15-in-washington,-dc/
http://wearegolf.org/who-we-are/share-your-story/
https://twitter.com/wearegolf
http://wearegolf.org/social-media/channels/
https://youtu.be/K7H0mCwo0ZM
https://youtu.be/K7H0mCwo0ZM
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The U.S. Environmental Protection Agency and the Army Corps of 
Engineers have released a final Clean Water Rule (WOTUS rule) that 
includes expanded jurisdiction for the agency. It was published in the 
Federal Register on June 29 and will take effect on August 28, 2015.

Under this final rule, many golf course water bodies may now come 
under federal jurisdiction including rivers, streams, creeks, wetlands, 
ponds, ditches and ephemeral drainages (land that looks like a small 
stream during heavy rain but isn’t wet most of the time). Golf courses 
that have these waters on them or near them will likely be required to 
obtain costly, federal permits for any land management activities or land 
use decisions in, over or near them such as pesticide and fertilizer 
applications and stream bank restorations and the moving of dirt.

The Waters Advocacy Coalition believe this final Clean Water Rule 
represents a significant expansion of federal jurisdiction beyond current 
practices and the limitations affirmed by the Supreme Court. Under the 
final rule, any water that might impact another water appears to be protected 
under the CWA. As a participant in WAC, the NGCOA shares this belief.

Concern remains that the new Clean Water Rule will have a negative 
impact on golf course properties across the country. Along with other 

EPA Finalizes the Clean Water Act (WOTUS) Rule
members of the Waters Advocacy Coalition, we are going to continue to 
support legislation in Congress that would have the agencies withdraw 
the rule and go back to the drawing board with impacted stakeholders to 
come up with a new rule that would create more clarity and consistency 
and bright lines.

Eight categories of surface waters will be regulated moving forward: 
•  traditional navigable waters (TNWs);
•  interstate waters;
•  territorial seas;
•  impoundments;
•  tributaries;
•  adjacent waters;
•  enumerated regional features with a significant nexus; and
•  waters in the 100-year floodplain/4,000 feet of a water of the U.S.
    with a significant nexus.

The first four categories have always been jurisdictional by rule. The 
next two categories (tributaries and adjacent waters) are jurisdictional by 
rule where features meet the definition. The final two categories 
(enumerated regional features and waters in the 100-year 
floodplain/4,000 feet of a water of the U.S.) are jurisdictional where the 
agencies find, after a case-specific analysis, they have a significant 
nexus to TNWs, interstate waters, or territorial seas. The agencies have 
removed the proposed rule’s “other waters” category and replaced it in 
the final rule with these two case-specific types of jurisdictional waters.

What should you be doing now?
It is important to start reviewing the water bodies on your property to 

determine whether they fall into any of the new categories mentioned 
above. If they do, then your course may need to comply with new future 
permitting requirements if you perform actions in, over or near them. The 
final rule should go into effect at the end of July so now is a good time to 
start assessing your water bodies.

Reprinted from the GCSAA website

Golf Course America is among the largest golf properties on the web, reaching over 1MM unique users across our network 
of independent golf publishers. We provide advertisers the opportunity to present their brands to engaged, 

passionate golfers who are willing to spend and travel for a higher quality golf experience.
For more information, visit us at Golf Course America or contact Bobby Sabharwal 

at 917-912-3811 / bobby@golfcourseamerica.com.

www.gcsaa.org
mailto:bobby%40golfcourseamerica.com?subject=
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The National Golf Course Owners Association (NGCOA) has released a 
comprehensive set of guidelines for the online distribution of tee time 
reservations. Endorsed by the PGA of America, the guidelines set forth a 
framework for third-party, online agents and golf course owners and 
operators to conduct business together. 

“Tee times are the fuel that power billions of dollars in revenue for golf 
courses,” says Mike Hughes, CEO of the NCGOA. “Proper education and 
management of that inventory is critical to optimizing yield in every 
channel of tee time distribution, particularly in growing online and 
mobile bookings. It also benefits all segments of vendors which sell into 
golf.” 

Developed following a thorough market review with input from several 
subject-matter experts, including online agents and the PGA of America, 
the guidelines are designed to help golf businesses leverage the benefits 
of online tee time distribution. Some key points include: 
•  Allowing for better control and price integrity of tee time inventory, 

including barter rounds 
•  Clarifying alternative payment modes for services 
•  Delineating independent and bundled services, including POS, tee 

sheetmanagement andtee time distribution 
•  Restricting online agents from purchasing course names and other  

keywords and terms for SEO 
•  Requiring online agents to post only approved tee times on their 

networks while prohibiting representation of availability and pricing 
for tee times not on their networks 

•  Emphasizing yield management and mobile-optimized solutions 
•  Promoting consistent technical standards for connectivity and content 
•  Offering methods to clearly and simply share data 

NGCOA Releases Comprehensive Guidelines for Online Tee Time Distribution

Ultimately, the guidelines seek to create an open marketplace that 
fosters choice and competition. 

“These are tools and a framework to assist in making informed and 
independent decisions when working with online agents,” says Linda 
Rogers, past president of the NGCOA and owner of Juday Creek Golf Club 
in Granger, Indiana. “Having worked diligently in the field with many 
online agents and software providers, we are highly confident the 
guidelines will be incorporated into agreements that allow owners to be 
in control of their individual pricing and will mitigate confusion in the 
marketplace.” 

To assist NGCOA members in implementing the guidelines, the 
organization will soon host a series of webinars. Topics include 
distribution basics, data processes and marketing, reputation 
management, alternate distribution channels and contract structures, 
yield management and search engine optimization. 

In the coming months, the NGCOA, in conjunction with the PGA of 
America, also plans to introduce a comprehensive training initiative and 
a guidelines compliance program. 

Click Here for FAQs

Click Here for Guidelines for Agents

Jay Karen has been named CEO of the National Golf Course Owners 
Association (NGCOA). Formerly Director of Partner Relations and Membership 
of the NCCOA from 1997 to 2007, Karen will assume his new position on 
October 1.

An ambitious and energetic executive, Karen holds a deep knowledge 
of and passion for the golf industry. To bolster NGCOA relevancy and 
increase membership, his strategy includes strengthening chapter 
relations, expanding member services, modernizing online curriculum 
and other educational resources, and amplifying legislative advocacy. 

Karen replaces Michael Hughes who, after 25 years leading the NGCOA, 
in January announced he would step down from his CEO post.

“The bedrock of the golf industry is the golf course owner,” says Karen. 
“Therefore, I’m eager to aggressively build on Mike Hughes’ remarkable 
accomplishments of helping owners and operators run more successful 
businesses.”

With deep roots in the hospitality industry, Karen was most recently 
CEO of Select Registry, a collection of more than 300 fine inns, bed and 

Jay Karen Named CEO of NGCOA
breakfasts, and boutique hotels. For seven years 
prior, as CEO of the Professional Association of 
Innkeepers International, his creation of the 
widely lauded “A Better Way to Stay” promotional 
campaign and a strategic partnership with 
TripAdvisor elevated the organization’s 
prominence and revenues.

“Jay Karen brings fresh, new ideas, motivation 
and a profound love of golf to the NGCOA,” says 
Matthew Galvin, President of the NGCOA. “While 
we look forward to a smooth transition and exciting 
changes, we are grateful to Mike Hughes for his legendary and expert 
leadership as he’s leaving the organization at a high point.”

Under Hughes, the NGCOA significantly increased membership and 
raised the statures of the organization and golf courses owners across 
the industry. He also led the formation of the Golf Industry Show, the 
second-largest and fastest-growing trade show in golf.

NGCOA CEO 
Jay Karen

http://cdn.cybergolf.com/images/1030/NGCOA-Third-Party-FAQs.pdf
http://www2.cybergolf.com/sites/images/1030/NGCOA-Guidelines-for-Online-Agents.pdf
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Accelerate is the exclusive networking community portal for NGCOA 
members. This powerful tool is available for all NGCOA members.  
Features included in the platform are the ability to join a community, post 
and reply to messages, share files, search the NGCOA resource library, 
and manage email participation and personal contact settings.

As a member of NGCOA, you already have a profile created for you. To 
update your profile and add additional information, click on the “My 
Profile” tab on the top menu bar. You will be prompted to login using your 
email address and the password NGCOA has on file. Once verified, the 
system takes you to your Accelerate profile page. This is where the magic 
happens!

From here, you can update your biography, education background, job 
history and add a picture (sizing and cropping tools are available once 
your image is uploaded). You can even update your profile using your 
LinkedIn account which will publish your LinkedIn information to the 
Accelerate site with a click of the button. As you save updates to your 
profile, they will automatically appear in Accelerate. We encourage you to 
fill out as much as possible as this is how the system will help you make 
connections with other owners with similar interest and businesses. In 

Getting to Know Accelerate

addition within the privacy settings you can control the amount of 
information other members see on your profile.

By adding contacts within your profile, you will gain quick access to 
your contacts’ profile information and the ability to send private 
messages faster. Other members can also see who your contacts are and 
which contacts you have in common, which helps you connect with more 
members. 

Spotlighting the NGCOA Resource Library - this is where you can find 
information about any topic that may affect your business. It is full of 
Golf Business magazine articles, white papers, reports, survey results, 
videos, and many other items that will help you make informed decisions!

For more information on Accelerate, you can click to access the User 
Guide or call 1-800-933-4262 for additional assistance. 

Click here to view the latest edition 
of the PGA PerformanceTrak 
Newsletter highlighting May and 
year-to-date facility performance for 
golf courses in the U.S. Select 
highlights included in this month’s 
edition follow:
• May 2015 was the third 

consecutive month of an increase 
in year over year rounds played. 
May 2015 rounds played were up 
1.8% in comparison to May 2014.

• YTD May 2015 rounds played were 
up 3.7% compared to the same 
period last year.

• Increases in median revenues 
through May ranged from +1.8% 
for golf fee revenue to +4.5% for 
golf merchandise revenue and for 
food and beverage revenue.

• A total of 32 states reported more 
play for the month of May 2015 
versus 2014.
 

Latest edition of the PGA PerformanceTrak Newsletter Now Available

http://accelerate.ngcoa.org/help
http://accelerate.ngcoa.org/help
https://www.pga.org/sites/default/files/assets/library/Research/performancetraknews_may2015.pdf


Partner Spotlight

Hilda Allen, president and managing director of Hilda W. Allen Real 
Estate, is a licensed Real Estate Broker. Since 1989, Hilda W. Allen Real 
Estate, has been focused on the golf industry, specializing in the sale 
and auction of golf courses, country clubs, residential golf communities, 
resorts, recreational property and entitled land.

Hilda Allen was announced as the newest member of the Georgia 
Auctioneers Hall of Fame at GAA’s summer conference on August 7, 2014.   

She is the first female to receive this honor. 
With over 800 golf courses sold totaling 

over 875 million dollars, Hilda W. Allen Real 
Estate has established itself as America’s 
leading authority on golf property sales and 
auctions. For additional information please 
visit the website at www.hildawallen.com. 

Hilda W. Allen Real Estate
IBS is a software and services company 

that has been serving the technology needs 
of the club industry with integrity and pride 
since 1990.

Based in Richmond, VA, IBS software has been installed at over 1,500 
clubs throughout the United States, Canada, Mexico, the US Virgin 
Islands, Puerto Rico, the United Kingdom, and Guam. IBS provides 
complete turnkey systems for busy club administrators; including all PCs, 
file servers, network configuration and POS equipment.

As a privately owned company, the owners are actively involved in the 
management of IBS. IBS’ mission is to deliver solutions that enhance 
their customers’ business. The company is established on the 
foundations of integrity, respect, and excellence, resulting in successful 
partnerships, powerful software, and unparalleled service. For more 
information please visit their website www.goibs.com. 

As a partner with NGCOA Mid-Atlantic, IBS sponsors two major   
awards — the IBS Private Golf Leader Award and the IBS Public Golf 
Leader Award.

IBS Club Software

New NGCOA Mid-Atlantic Partner 
Putting Promotions has developed an 
innovative new revenue stream for 
clubs, while raising valuable fundraising for your charitable golf 
tournaments. Putting Promotions provides tour packages to The Masters 
golf tournament to be used as silent auction prizes at charitable and or 
trade association golf tournaments.  They offer these packages on 
consignment and there’s no obligation to tournament organizers unless a 
minimum bid has been received. It’s the dream of many of charitable golf 
tournament participants to attend The Masters. Putting Promotions 
makes this dream a reality while raising valuable revenue for their 
respective organizations. They also provide all silent auction collateral 
including table signage outlining each package option and bid sheets. 

Putting Promotions services can also be a new and unique revenue 
source for golf courses. They will commission golf courses in the 
Mid0-Atlantic (VA, MD, DC) 10% for every package that they sell to one of 
their tournaments ($300-$450 in per package commission).  All that they 
ask of the courses is for tournament sales directors to present their flyers 
to their golf tournament groups. Learn more about this exciting service at 
www.puttingpromotions.com.

For additional information, please contact:  Ron Baron • Putting 
Promotions • 214-380-4183 • ron@puttingpromotions.com 

Putting Promotions
Yamaha Golf Cars of the Virginias became a Yamaha Golf Car 

distributor in the fall of 2007.  The company is a spin-off of Virginia 
Power Motor Sports, a dealer for Bombardier Recreational Products 
(Can-Am, Sea-Doo), Polaris and a few other ATV and scooter brands.

Jim Atchison was brought aboard to get things started. He had 
attended Augusta Military Academy in the Shenandoah Valley and has 
always had a fondness for the area. Jim began his career selling Yamaha 
golf cars in Michigan with Boylan Golf Cars in 1990 as a fleet sales 
representative and brings that experience with him.

Most recently added to the team is Jorgen Jorgensen as Parts and 
Service Manager – giving Yamaha one of the most experienced service 
departments around. Jorgen brings with him over 28 years in the golf car 
business, his attention to detail, extensive knowledge and great customer 
service continues to help the company grow. 

Gary Phillips is the General Manager of both Yamaha Golf Cars of the 
Virginias and Virginia Power Motor Sports and oversees all aspects of the 
business with special focus on the retail operation, which occupies 
twelve acres on a busy section of US 29, just north of Charlottesville.

Yamaha Golf Cars of the Virginias is always looking at different ways 
to serve their customers; adding new cars and 4 and 6 passenger cars to 
their rental fleet to better serve their customer base. For more information 
please visit the official website www.yamahagcva.com. 

Yamaha Golf Cars of the Virginias

www.hildawallen.com
www.goibs.com
mailto:ron%40puttingpromotions.com?subject=
http://www.yamahagcva.com/index.htm
www.hildawallen.com
http://www.puttingpromotions.com
www.goibs.com
www.yamahagcva.com


Club Car
REBATE: $15.00 REBATE FOR EACH CLUB CAR GOLF CAR PURCHASED BY AN NGCOA MEMBER  THAT IS NOT 

A REPLACEMENT OF A CLUB CAR VEHICLE

SAVINGS: COMPLIMENTARY ADMISSION TO THE NGCOA ANNUAL CONFERENCE AND GOLF OUTING FOR 

MEMBERS RENEWING OR CONVERTING THEIR FLEET

VISAGE: ADDITIONAL FEATURES TO BE PROVIDED IN YEAR ONE AT NO COST TO THE CUSTOMER.
Visit www.clubcar.com or contact Rutledge Baker at (800) 933-4262, ext. 270 or rbaker@ngcoa.org.

NGCOA Insurance Program: Property and Casualty
Insurance • Arthur J. Gallagher & Co. and Allied Insurance
SAVINGS: $150 SAVINGS ON BUILDING APPRAISALS AND 80% DISCOUNT ON BACKGROUND CHECKS; 

WEDDING CANCELLATION AND TRAVEL INSURANCE
Visit www.ngcoa.org/insuranceprogram or contact Mike McCoy at (515) 440-8403 or Mike_McCoy@ajg.com.

NGCOA Insurance Program: Group Life, Short-Term
Disability, Long-Term Disability • Gallagher Benefit
Service, Inc. and Lincoln Financial Group
SAVINGS: 15% SAVINGS AND TWO-YEAR PREMIUM RATE GUARANTEE ON GROUP LIFE, SHORT-TERM 

DISABILITY AND LONG-TERM DISABILITY INSURANCE 
Visit www.ngcoa.org/insuranceprogram or contact Kent McLaughlin at (515) 681-9999 or Kent_McLaughlin@AJG.com.

Food & Related Services • entegra Procurement Services,
brought to you by International Club Suppliers (ICS)
SAVINGS: 7% -15% COST SAVINGS AND ACCESS TO MORE THAN 400 LEADING FOOD AND BEVERAGE SUPPLIERS
Visit www.intlclubsuppliers.com or contact Jim Bailey at (813) 994-4680 or jbailey@intlclubsuppliers.com.

Credit Card Processing • ETS Corporation 
SAVINGS: $200 DISCOUNT ON ALL WIRELESS POS SYSTEMS, GIFT AND LOYALTY PROGRAMS, POS CHECK AND 

ATM SERVICES, AND FREE CREDIT CARD TERMINALS AND RECEIPT PAPER
Visit www.etsms.com or contact Hadi Akkad at (703) 421-9101, ext. 205 or hakkad@etsms.com.

Beverage Supplier • Pepsi-Cola Company 
REBATE: $2.00 REBATE PER GALLON ON PEPSI BRAND POST-MIX FOUNTAIN PRODUCTS

$1.10 PER 24-COUNT CASE OF PACKAGED PRODUCTS RELATING TO THE BRAND GATORADE

$0.75 REBATE PER CASE ON ALL OTHER PEPSI BRAND BOTTLE AND CAN PRODUCTS
Visit www.pepsico.com or contact Eric Young at (803) 735-3750, or eric.young@pepsico.com.

Turf Equipment & Irrigation Systems • The Toro Company 
REBATE: 1% REBATE ON NEW COURSE PURCHASES AND PURCHASES MADE BY COURSES CONVERTING FROM

A COMPETING SUPPLIER
Visit www.toro.com or contact Grant Young at (952) 887-8390 or grant.young@toro.com.

Rental Cars • AVIS and Budget             Propane • Suburban Propane
SAVINGS: DISCOUNTS UP TO 25% ON RENTALS   SAVINGS: UP TO $1.00 FOR EACH GALLON OF PROPANE PURCHASED

To better serve members, the NGCOA has forged relationships with the industry's leading suppliers of products and 
services for golf operations. These organizations have extended members-only pricing, rebates and value-added 
packages exclusively to NGCOA members. 

Members Save
Through the NGCOA’s
Purchasing Network 

PREMIER PARTNER

PREFERRED SUPPLIERS

SMART BUY SUPPLIERS

ACTIVATE THESE COST-SAVING BENEFITS TODAY!
Visit www.ngcoa.org/purchasingnetwork
Not a member? Join the NGCOA today and you too can take advantage of these member exclusive benefits. 
Learn more at www.ngcoa.org/circle or call Joe Rice at (800) 933-4262, ext. 222.

ive benefits.

Calculate your potential savings online @ www.ngcoa.org/purchasing network



Gold Partner
• Billy Casper Golf (golf course management company)
 Joel Gohlmann  •  703-761-1444  •  jgohlmann@billycaspergolf.com  •  www.billycaspergolf.com

• IBS Club Software (club management software)
 Anthony Strange  •  800-860-2559  •  AStrange@goibs.com  •  www.goibs.com

• Jacobsen (turf equipment)
 Josh Haggas  •  704-560-3987   •  jhaggas@textron.com  •  http://jacobsen.com
 Matt Miller  •  410-858-8191  •  mmiller06@textron.com

Silver Partners
• Acumen Golf (marketing & management services for clubs)
 Mike Hatch  •  804-744-1185  •  gm@brandermill.cc  •  www.acumengolf.com

• Club Prophet Systems (club management software)
 Rick Robshaw  •  800-793-1872  •  rick@clubprophetsystems.com  •  www.clubprophetsystems.com

• Cybergolf (websites & electronic marketing services)
 Dan Murnan  •  877-640-7170  •  dan@cybergolf.com  •  www.cybergolf.com

• Raspberry Golf Management (golf course management)
 Bob Swiger  •  703-779-2555  •  bobswiger@raspberryfalls.com  •  www.raspberrygolfmgmt.com

• Traditional Golf Management (golf course management)
 Mike Bennett  •  757-566-1138  •  mbennett@traditionalclubs.com  •  www.traditionalclubs.com  

• Virginia State Golf Association (regional golf association)
 Jamie Conkling  •  804-378-2300  •  jconkling@vsga.org  •  www.vsga.org   

• Virginia Tourism Corporation (destination marketing organization)
 Judy Watkins  •  804-545-5500  •  jwatkins@virginia.org  •  www.vatc.org  

Bronze Partners
• Allegra Printing (graphic design, printing, and direct mail services)
 Robin Newland  •  804-741-6761  •  robin@allegrarichmond.com  •  www.allegrarichmond.com 

• Genesis Turfgrass, Inc. (turf supply distributor)
 Mark Merrick, CGCS  •  717-759-8151  •  mark.merrick@genesisturfgrassinc.com  •  www.genesisturfgrass.com

• George Golf Design (golf course architecture)
 Lester George  •  804-897-8600  •  lester@georgegolfdesign.com  •  www.georgegolfdesign.com

• Golf Cart Services (E-Z-Go vehicle distributor)
 Chris Grasmick  •  717-752-0135  •  cgrasmick@golfcartservices.com  •  www.golfcartservices.com 

• Golf Invite (tournament services, hole-in-one prizes)
 Hunter Pruitt  •  630-657-5700  •  hunter.pruitt@golfinvite.com  •  www.golfinvite.com 

• Golf Property Analysts (consulting, golf course valuation)
 Larry Hirsh  •  717-648-4653  •  larry@golfprop.com  •  www.golfprop.com

• Hilda W. Allen Real Estate (real estate broker specializing in golf courses)
 Hilda Allen •  229-896-1492  •  hildahwa@gmail.com  •  www.hildawallen.com

• Mandell Golf Architecture (architecture, master planning, renovation)
 Richard Mandell  •  910-255-3111  •  richard@golf-architecture.com  •  www.golf-architecture.com

• Performance Food Group (food & beverage supplier)
 Coby Fitzhugh  •  804-237-1026  •  cfitzhugh@vgsg.com  •  www.pfgc.com 

• Putting Promotions (tour packages including 2016 Masters)
 Ron Baron  •  214-380-4183  •  ron@puttingpromotions.com  •  www.puttingpromotions.com 

• Raspberry Golf Academy (golf instruction school)
 Pat McGuire, PGA, 703-629-4653  •  patrick@raspberrygolfacademy.com  •  
 www.raspberrygolfacademy.com

• Sunbelt Rentals (equipment rental)
 Kevin Grieder  •  704-241-5268  •  kevin.grieder@sunbeltrentals.com  •  www.sunbeltrentals.com

• VGM Club (purchasing program)
 James Hockman  •  843-267-3520  •  james.hockman@vgm.com  •  www.vgmclub.com

• Virginia Golf Vacations (golf vacation packages)
 Chris Hartig  •  757-221-0540  •  chartig@virginiagolfvacations.com  •  www.virginiagolfvacations.com

• Yamaha Golf Cars of the Virginias (golf cars & utility vehicles)
 Jim Atkinson  •  434-990-0157  •  atchisonj@gmail.com  •  www.yamahagcva.com  

NGCOA-MA Industry Partners
Please patronize these vendors who support our association

Not a NGCOA Mid-Atlantic Partner?  
Click here for program information, and learn how we can help grow your business!
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