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“TRANSITIONING OUR SPORT INTO THE
NEW MEDIA UNIVERSE THOUGH ENGAGING CONTENT”
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THE NEW MEDIA PARADIGM IS...

UNLIMITED
REAL-TIME
ENGAGING
CONVERSATIONAL
MULTIMEDIA
PUBLIC FORUM.
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MODERN GOLPF’S BIGGEST CHALLENGE...
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INTERNET PENETRATION BY REGION

REGIONAL PENETRATION FIGURES, COMPARING INTERNET USERS TO TOTAL POPULATION
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Diego Bustos

TV Presenter, Executive Producer, Speaker.
FIA Formula E, CNN, Rolex, R&A. Travel, golf &

fast cars.
Edit
O~ —
© S = ©
View as Edit Profile Activity Log More
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Q_ Diego Bustos

Diego Bustos
TV Presenter, Exec Producer, Speaker. CEO
BE Mass Media. CNN, Rolex, R&A. Host of
@FIAFormulaE. Golf, travel & cars.
BE Mass Media Productions
Chile * 500+ 28

TV Presenter, Exec Producer, Speaker. CEO
BE Mass Media. CNN, Rolex, R&A. Host of
@FIAFormulaE. Golf, travel & cars. - Diego...

3@ : See all connections

Your Dashboard

Private to you
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2006

[ ' _‘ - A
? : Edit profile

2007 Diego Bustos @

@DiegoBustosTV
f TV Presenter, Executive Producer, Speaker. BE

Mass Media Productions. Host of @FIAFormulaE.
Travel & really fast cars. instagram.com/
diegobustostv

2009

© Latinoamérica & GOLF360.com

2010 24.9K Following 51.8K Followers

Tweets  Tweets & replies Media Likes

pr = Diego Bustos @ @DiegoBusto... - 10h
Abrazo enorme brother!

2012
Agustin Piza Arq. @arqpiza e
Replying to @DiegoBustosTV
awesome brother !!!
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< ,»"E Vicky Villanueva... @«

L% WhatsA
PP Hola Diego!
El me pasas tu correo pls?
Claro! ¢g:30
diego.bustos@bemassmedia.com
K=
Ya Te paso la reserva para tu ok
Diego! Tenes algun otro nombre?
Andrés es el nombre del medio!
Ok
Y me falta fecha de nac
Por latarde te doy feedback del
> o @
BE

{ Secomco R o M

JUST BE




 \ O © 46*4¢ B 10:53

diegobustostv ~ Dl +§? [ﬁ :

. - £ 71 i+ H + ~nt 7 dAavies
7.;;. 67 profile visits in the last 7 days

569 1674 282

posts followers following

Promote Edit Profile

Diego Bustos &
@ Public Figure
: TV Presenter / Executive Producer, Speaker.

CEO BE Mass Media Productions. CNN, Rolex, R&A.
Host of @FIAFormulaE

Travel, golf and fast cars.
twitter.com/diegobustostv

New PacificOcean makeupready empanadas.. hom

Call Email address
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INSTAGRAM
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KYLIE JENNER: INSTAGRAM INFLUENCER
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ON ELON MUSK IN SPACE, OUR ANNUAL RANKING O
THE 60 RICHEST SELF-MADE WOMEN

Qv A

4,578,958 likes

kyliejenner wow. i can't believe I'm posting my very
own @forbes cover. thank you for this article and the
recoanition. I'm so blessed to do what i love

n QA H O @
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KYLIE JENNER: INSTAGRAM INFLUENCER

gofund me Q Search Start a GoFundMe m -
@I |+ This campaign is trending!

$2,158 of $100.0M goal

Raised by 172 people in 23 days

Created July 11, 2018

FAT JEW &
: ¥ Business
EXTREME FAME L : 9 NEW YORK. NY

Recent Donations v

LET'S GET KYLIE JENNER TO A BILLION $5

/
B Thomas White

$5
Kylie Jenner was on the cover of Forbes Magazine today for having a net worth of 900 million dollars, SG Sasha Greenhall
which is heartbreaking. | don't want to live in a world where Kylie Jenner doesn't have a billion dollars. 5 days ago
WE MUST RAISE 100 MILLION DOLLARS TO HELP HER GET TO A BILLION, PLEASE SPREAD THE
WORD, THIS IS EXTREMELY IMPORTANT. $5

ol
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http:/lwronghandsl.wordpress.com © John Atkinson, Wrong Hands

|\B/|;EASS MEDIA WORKING FOR GOLF

JJJJJJ




WHAT 15> Rew'media ? =

RECOMBINING NLONDS 72 e
MMIP-I'D , scuchMEw\f & MEDIA -\420@;*” IR o~ “BoPN oF
Regorocl. = At g T D S W e
NN B LS : Ema;,w e, e e —_
¢« A e - (NDEPERDERT= N5 W o S - ‘Dtsaeumfi : =
MMW"C emozw . Q@ma 15 e
W AWE ?KALE:;DS Cf:'g use 1&,,.5 | @S COMALTER - MEDWAED  ERPERIEN(ES ,
if 'V\"/ﬂ ’ngb it TAEHADES: (s MANY SUB -DISc L N€S
\
w Ey:\’f'essz ‘saou"’f/ ‘nw mw‘a~ —CREAMR, &> COMM | )
WD{I ' DA EMQZBIN ) ¥4
o w1 D B A
0"’ MEDA MDD «mm

mé’ﬂ—nu&éwa CouLs

M'_’J_A 7 STORIES
< o> SIED/ — 5 PRI - bW 1T (oHED KERENE—  xos,
A EXPERENE e mesze 5 MD‘EE'OF AbTans
e —_——— = -
§ NRENG oN VALES RENTOWA . HOVER + NIYMER, = NOY MED- 57 Nty
ANDARDS R TIELD TPROCEY
5 B_E_fﬂ' mmt& ) WogE m,fm(/,ﬂ( a‘(gf’nDN +CO(‘WWON T
EXCELLENCE © RARIFLED vs. CHANGEXBLE [DINAWCIN TLOK m\oumc "Cainnisice
R (ROPRODUNN  WIUETE vy PRop 195
_QN‘IE_RW H's A PARNULE AND A SHM‘S:(.E SOCUAL —
R DN e OO [ wwE.. wed moreveee PRT T PROOUT
N WE: AE DMING DT fouus ON PROCESS s 15 TSIER TRANSFORMATIVE
MR o757 e R
Rachel Smith, 2010 M ‘[ﬁgu,t:t, AL ONVEQED MEDIA % Wﬂ& = — WSI
FHE INTEENN 4 (Doogy )
INTENTIONAL DB/
' BE

§ MASSMEDIA

JUST BE

WORKING FOR GOLF




THE NEW MEDIA PARADIGM IS...

UNLIMITED
REAL-TIME
ENGAGING
CONVERSATIONAL
MULTIMEDIA
PUBLIC FORUM.

aiss MEDIA WORKING FOR GOLF &




MODERN GOLPF’S BIGGEST ALLY...

NEW MEDIA
AND
SOCIAL MEDIA
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SOCIAL MEDIA IS...

A FREE PUBLIC MARKETING
RESEARCH OPPORTUNITY
PLATFORM
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FOLLOWERS GROWTH ON INSTAGRAM
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“SOCIAL MEDIA HAS MADE IT MUCH EASIER FOR
GOLF TO CONNECT WITH A YOUNGER AUDIENCE,
WHICH ALSO HAPPENS TO BE ONE OF THE
BIGGEST CHALLENGES THE GOLF INDUSTRY IS
CURRENTLY FACING”.
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Justin Thomas @
@ s i Following v
@JustinThomas34

Yeah, so #sb2k17 is happening.. Follow it all
on snap ¢ “jlthomas34

- We

1:48 PM - 11 Apr 2017

2,025 Retweets 5,746 Likes & . . Qﬂ - c, 0 0
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@qaryplayer

When you're disappointed not to be invited
to #SB2K17.. all alone on the beach ==
@JordanSpieth @RickieFowler
@SmylieKaufman10 @JustmThoma334

10:06 AM - 12 Apr 2017

5408 retweets 13987Lkes @O BP9 DO

& Jack Nicklaus
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®PEN  RORY MCILROY

PGA Golf Impressions - Open a
Championship 2018
326,224 views
1 i ~» =t
3.4K 53 Share Add to
e Conor Moore © SUBSCRIBE

a 38,012 subscribers

Published on 16 Jul 2018

Tiger Woods, Harrington, Reed, DJ, Poulter, Sergio,
Phil, Rory, Tommy Fleetwood, Justin Rose and Bubba
Watson give there thought heading into the Open
Championship at Carnoustie!

Category Entertainment
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GOLF VIDEOS

Golf star Louis Oosthuizen
mimes hilarious version of ‘Rise Up’ by Andra

Day SOURCE: THE SUN
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https://twitter.com/Louis57TM/status/896910397306830848

CONSUMER BEHAVIOUR HAS CREATED
AUDIENCES FOR NEW KINDS OF CONTENT

LONG FORM
Li High Production Value
inear
Appointment
Viewing NETFLIX HBONOW
e amazon hulu

HBO -« Rl
LIVE w RECORDED
YAHOO!
R ﬂ Youl il Aol.@
|
facebook 2 n vimeo
Social @ == Creator-
Netwoding - atven Coul
ive 10
Overall Video SHORT FORM Quadrant

Above

Low Production Value

actiy agE.activate.com Source: Activate analysis
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“Discovery and PGA TOUR to create first-of-its-
kind international golf service” june 2018

/ery gJiscovery
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TRADITIONAL DIGITAL

Cost 10 ReacH 2,000 AubpIENCE Cost 10 ReacH 2,000 AuDIENCE

1K $ 900 \
Direct Mail | e
g i

$ 500
Megazine

Newspaper

@

$ 150

Broadcast
$75
Social

$50  Networkin
Search g

DiGITAL MARKETING WINS THIS ONE, HANDS DOWN
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“Content is King”

Bill Gates, 1996
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TRADITIONAL TV

d &
= 5 "
'l/ - R
e ¢ ;) = '_ (;::é’?’;‘
£ 4 : :
’Q‘
. = )
-~ -, 1 .
=l ¢ ;
e 15,
- G =
e @
— Y -
L - ** — - e
ISR — -
v— = Ty
-
=

WORKING FOR GOLF

MASSMEDIA

JUST BE




TRADITIONAL TV

1111111

CHANNEL
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NEW MEDIA
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JUSTIN BIEBER

P> »l @ 115/2:42

With You - Chris Brown Cover - Justin singing
y kidrauhl

51,132,881 views
I addto  pp S es i 416338 B 3248
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HALEXFROMTARGET

v e
rims
YOOOOO0O0O00O0O0 pic.twitter.com/eknsxBIx38
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#GRUMPYCAT

e reddit @ wpics

4 FPoswedn
Meet grumpy cat
|imgur.com/C ({4

4.0k
+

/Cragy...
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Kodak stock prices since 1997 (weekiy closes)

36¢ Thursday

1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011’12
THE PLAIN DEALER
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nobile videoWill drive 24 percent
of allinternet video traffic.

Deloitte.
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Digital in 2018 in The Caribbean Part 1 - West
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CAYMAN ISLANDS
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Digital in 2018 in The Caribbean Part 1 - West

A SNAPSHOT OF THE COUNTRY'S KEY DIGITAL STATISTICAL INDICATORS

TOTAL INTERNET
POPULATION USERS

&

ACTIVE SOCIAL
MEDIA USERS

61.95 54.00 54.00

THOUSAND THOUSAND

URBANISATION:

100%
o -

PENETRATION:

87%
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THOUSAND

PENETRATION:

87%

—
=

MOBILE ACTIVE MOBILE
CONNECTIONS

®

SOCIAL USERS

94.66 u48.00

THOUSAND THOUSAND

vs. POPULATION:

153%

PENETRATION:
77%

[@e) it are
_ | Hootsuite gre.
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Digital in 2018 in The Caribbean Part 1 - West

ool INTERNET USE

2018 BASED ON REPORTED INTERNET USER DATA, AND ACTIVE USE OF INTERNET-POWERED MOBILE SERVICES

TOTAL NUMBER INTERNET USERS AS A TOTAL NUMBER MOBILE INTERNET USERS
OF ACTIVE PERCENTAGE OF THE OF ACTIVE MOBILE AS A PERCENTAGE OF
INTERNET USERS TOTAL POPULATION INTERNET USERS THE TOTAL POPULATION

°4.00 48.00 77%

THOUSAND THOUSAND

[ ite- e
| Hootsuite" gre. |
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Digital in 2018 in The Caribbean Part 1 - West

vl SHARE OF WEB TRAFFIC BY DEVICE

2018 BASED ON EACH DEVICE'S SHARE OF ALL WEB PAGES SERVED TO WEB BROWSERS

LAPTOPS & MOBILE TABLET OTHER
DESKTOPS PHONES DEVICES DEVICES

49% 40% 11% 0.15%

YEAR-ON-YEAR CHANGE: YEAR-ON-YEAR CHANGE: YEAR-ON-YEAR CHANGE: YEAR-ON-YEAR CHANGE:

-10% +26% -23% +25%

) = : we
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Digital in 2018 in The Caribbean Part 1 - West

vl SOCIAL MEDIA USE

2018 BASED ON THE MONTHLY ACTIVE USERS REPORTED BY THE MOST ACTIVE SOCIAL MEDIA PLATFORM IN EACH COUNTRY

TOTAL NUMBER ACTIVE SOCIAL USERS TOTAL NUMBER ACTIVE MOBILE SOCIAL
OF ACTIVE SOCIAL AS A PERCENTAGE OF OF SOCIAL USERS USERS AS A PERCENTAGE
MEDIA USERS THE TOTAL POPULATION ACCESSING VIA MOBILE OF THE TOTAL POPULATION

°o4.00 87% 48.00 717%

THOUSAND THOUSAND

O == ® Hootsuite" are,

ocial
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Digital in 2018 in The Caribbean Part 1 - West

vl FACEBOOK USAGE ANALYSIS

2018 A CLOSER LOOK AT FACEBOOK USE, BROKEN DOWN BY MOBILE USE AND SELF-DECLARED GENDER OF USERS

TOTAL NUMBER OF ANNUAL CHANGE IN PERCENTAGE OF PERCENTAGE OF PERCENTAGE OF
MONTHLY ACTIVE FACEBOOK USERS FACEBOOK USERS FACEBOOK PROFILES FACEBOOK PROFILES
FACEBOOK USERS vs. JANUARY 2017 ACCESSING VIA MOBILE DECLARED AS FEMALE DECLARED AS MALE

54.00 48%

THOUSAND

.. we
0 'Q‘i Hootsuite  are

social

¢ B MEDIA WORKING FOR GOLF [

JUST BE




Digital in 2018 in The Caribbean Part 1 - West

vl INSTAGRAM USAGE ANALYSIS

2018 AN OVERVIEW OF MONTHLY ACTIVE INSTAGRAM USERS, BROKEN DOWN BY GENDER

TOTAL NUMBER OF ACTIVE INSTAGRAM FEMALE USERS AS A MALE USERS AS A
MONTHLY ACTIVE USERS AS A PERCENTAGE PERCENTAGE OF ALL PERCENTAGE OF ALL
INSTAGRAM USERS OF TOTAL POPULATION ACTIVE INSTAGRAM USERS ACTIVE INSTAGRAM USERS

28.00 46%

THOUSAND

@) o We
Hootsuite are. |
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Digital in 2018 in The Caribbean Part 1 - West

BASED ON THE NUMBER OF CELLULAR CONNECTIONS (NOTE: NOT UNIQUE INDIVIDUALS)

TOTAL NUMBER MOBILE CONNECTIONS PERCENTAGE OF PERCENTAGE OF PERCENTAGE OF MOBILE
OF MOBILE AS A PERCENTAGE OF MOBILE CONNECTIONS  MOBILE CONNECTIONS CONNECTIONS THAT ARE
CONNECTIONS TOTAL POPULATION THAT ARE PRE-PAID THAT ARE POST-PAID BROADBAND (3G & 4G)

94.66 82% 18% o

THOUSAND

loo
Hootsuute argm,
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WE KNOW HUMAN
ATTENTION IS DWINDLING

SECONDS
The average human The average human The averoge
attention span in aftention span in attention span of a
2000 2015 GOLDFISH
SOURCE: STATISTIC BRAIN
BE
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@ use enline bub
pifev GOH

Focus on
Y 3 p’ » raising the bar
| : 4. ® for retail
Q T ALY &

Gen Z like online but dislike online ads To reach Gen Z brands
must respect their space Wwould pay for
75% 32% 52% P pa . 1hr delivery check in-store
before buying online
0
Ads) Ad Pemzrhon 13/m
Ads annoy me O /) would '
o vou:e-actw
54 % on desktop are impulsive E=d \ /7
it : shoppers rdel'lng prefer shopping
Spend more Feel positive Use ad 46 9% on mobile in-store -
than an hour about online blockers )
per day online advertising
= expecty Stoyy-Telling
Gen Z would not skip OOH is not brand loyal

‘ Ads cutdoors are well
designed and attractive.

It's a relaxing moment to see

these ads while waiting for [a]

bus or someone.

China respandent

u 2x more likely to check YouTube before buying vs Millennialj
o

d‘

<%
Yys e e\o

GenZ... ' = '} ) Du:; ';): 55:\% ¢e°\
\\\

48% are positive about ll8°/

@ viewing TV ads ]

e ) Almost % don't like c

aney
=
z""

Ii

Gen Z prefer OOH to online ads
(% positive receptivity)

mobile ads
Say YES to OOH

Q 70% skip online ads
Q 52% use ad blockers =
&. 5_5%_are positive abo_u@ ‘ Z
viewing OOH Advertising
- Source: Accenture
BE
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®=T0 KEEP YOUR BALANCE
= YOU MUST KEEP MOVING

ALBERT EINSTEIN
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B*=70 KEEP YOUR BALANCE
& YOU MUST KEEP MOVING oe
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Social Media
& Touriom &
The Impact &
< s

Social Media has made a huge
impact on many areas — both personal
and business. lts impact on the tourism
industry in particular has been nothing

short of paramount...

SOURCE: TOURISMINDUSTRYBLOG.CO.NZ
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“TRANSITIONING OUR SPORT INTO THE
NEW MEDIA UNIVERSE THROUGH
ENGAGING CONTENT”
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jordanspieth # « Follow
Mango Deck Cabo

jordanspieth Getting the guy
@smyliekaufman10 to the finish line..
congrats brother

romneyvictoria ILYSM JORDAN ¥ %W

_michael_buckley_ https://www.gofundme.
com/5keints

athul_afreedh4 which There potatoes
favourite

golffused
O Q R
147,251 likes
Logint
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| International Golf Conference Caril
Cayman Islands, 2018
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BE Mass Media Productions
| a Gioconda 4344 D32, Las Condes, Santiagc




