
Diamond Partner  Package Price $4,000  				    	 		
Best Value! – Limited to 6 Exclusive Partners						    

Item	 Value		
NC GCOA Newsletter Advertising (4 issues) + Diamond Listing	 $2,400
NC GCOA Annual Meeting Diamond Sponsor – 	 $1,500
    Program Listing + Hole Sponsor + Team Entry
Partner eBlasts (4 stand alone)	 $1,200
NC GCOA Online Directory – Listing of All Reps	 $500
Partner News Scroll Web Messages	 $500
Diamond Partner Web Site Link (full year)	 $300
NC GCOA Corporate Membership	 $300
Usage of NC GCOA “Diamond Partner” logo	 $200
VIP Reception Invitations	 $200
Total Value	 $7,100 	
					   

Gold Partner  Package Price $2,000					   
NC GCOA Annual Meeting Gold Sponsor –	  $700
     Program Listing + Hole Sponsor + 2 Comp Tickets
NC GCOA Newsletter (4 issues) Gold Listing 	 $600
Partner eBlasts (3 stand alone) 	 $900
NC GCOA Online Directory – Listing of All Reps 	 $500
Partner News Scroll Web Messages 	 $500
Gold Partner Web Link (full year) 	 $300
NC GCOA Corporate Membership 	 $300
Usage of NC GCOA “Gold Partner” logo 	 $200
Total Value	 $4,000 	
					   

Silver Partner  Package Price $1,000					   
NC GCOA Annual Meeting Silver Sponsor – 	 $600
     Program Listing + Hole Sponsor + 1 Comp Ticket
NC GCOA Newsletter (4 issues) - Silver Listing 	 $500
Silver Partner Web Link (full year) 	 $300
NC GCOA Online Directory – Listing of One Rep 	 $300
NC GCOA Corporate Membership 	 $300
Usage of NC GCOA “Corporate Partner” logo 	 $200	
Total Value	 $2,200 	
					   

Bronze Partner  Package Price $600					   
NC GCOA Newsletter (4 issues) – Bronze Listing 	 $400
NC GCOA Online Directory – Listing of One Rep 	 $300
NC GCOA Corporate Membership 	 $300
Usage of NC GCOA “Corporate Partner” 	 $200
Total Value	 $1,200 	
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A publication of the 

North Carolina Golf 

Course Owners 

Association Chapter

Fall 2019

We are on the doorstep of a new year, and golf course owners and operators continue to persist into a business 

headwind. There is industry movement. You may have seen Toll Brothers selling off seven properties in DC, MD, FL 

and North Carolina – ClubCorp was the buyer. Hasentree in Wake Forest was the NC club sold. Then there was NBC 

Sports’ (Golf Now) acquisition of EZ Links – the jury is out on how that will affect the market.

There is true evidence of a generation shift, as Baby Boomers age or pass, and the generation replacing them is 

much smaller and less interested in recreation that takes hours. That certainly explains the rise of TopGolf and 

Drive Shack. Drive Shack recently opened its Raleigh facility. 

Meanwhile late summer and early fall was both a blessing and a curse. Less rain meant more playable days, 

helping generate a good increase in play. But then it turned into a drought, affecting golf course conditioning. 

Things got really dicey, and we were lucky that the rains came before drought measures had to be effected.

Did you make it to our Annual Meeting at Pine Needles Lodge in October? I thought it was great! Kelly Miller of 

Pine Needles was the perfect host. There was a golf outing the day prior, with a VIP Reception and a putting 

contest. Our education was top notch, featuring excellent speakers on various industry topics. In the annual 

awards, this year’s honorees were Spencer Robins of Elk River CC (North Carolina Golf Leader), Lonnie Poole GC at 

NCSU (Environmental Stewardship), and River Landing (Course of the Year).

Back in August, our Executive Director David Norman represented us at the PGA Demo Show. It was the first joint 

event of NGCOA and the PGA of America, since the new affiliation agreement, merging the Golf Business 

Conference with the PGA Merchandise Show. One takeaway was the large number of CBD distributors exhibiting. 

There were hemp-based oils, creams, tablets, sprays – you name it – all to help the Baby Boomers and injured 

golfers get over their aches and pains. Expect to see some pro shop product displays in 2020.

And speaking of the NGCOA Golf Business Conference, now is the time to register! Dates are January 20-22 at 

the Orlando Convention Center in partnership with the PGA Merchandise Show – your badge is your free pass to the 

show. Some great education is planned: click here to check out the working agenda. Highlights include the Yamaha 

Golf Outing at Reunion Resort & GC and the Annual Awards Dinner. I hope you can join me at GBC! Click here for 

registration information. 

When we look at member services, government relations work is valued by our members, regionally and 

nationally. California recently passed a bill which would force clubs to make golf instructors employees instead of 

independent contractors. Clubs would be forced to either take on extra expense to keep these services or lose them 

if they can’t afford it. Our national lobbyist is seeking an exemption, but that’s the sort of legislation we want to 

avoid. 
The Overtime Rule was also modified, moving the compensation threshold up, meaning more overtime pay will 

accrue – but at least the level was knocked down from the original proposal. Another item is WOTUS (Waters of the 

US) which was struck down, meaning less red tape on what is classified as a water body under government control. 

We will be watching minimum wage, which could be increasing. We will work to limit negative effects in Raleigh 

and Washington, DC. BTW, let us know if you want to participate in National Golf Day in D.C. on May 6, 2020.

Did you hear about the national award Bob Dedman, Jr. of Pinehurst received? He was honored with the Historic 

Hotels of America Steward of History and Historic Preservation Award. Congrats Bob!

Finally a word about membership and our corporate partners. If you are not already a member, we encourage you 

to join! We have a great nucleus of talent, providing great networking opportunities, and there is strength in 

numbers. Click here for the membership brochure, which includes member benefits. And don’t forget to support our 

annual holiday auction (click to donate)!

On the corporate side, we now have 19 companies supporting our organization, which allows us to serve you 

better. Please visit our Partner listing in this newsletter and support the companies that support you! Click here for 

our Partner brochure.

I am honored to serve as your President, and I am pleased to serve on a board with some of the sharpest minds 

in the region! They are here to grow the game and serve our member clubs, and they do it pro bono! So please join 

us as a member, and help us grow the game and share operating successes for the betterment of our industry in 

the region!

President’s Message

Del Ratcliffe

North Carolina GCOA President
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2021 North Carolina GCOA 
Partner Program 

Serving the Golf Industry in North Carolina

Grow your business – become a Partner!
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2021 North Carolian GCOA Partner Program Order Form
Partner/Company ______________________________________________________________________________________________________________

Address _ ____________________________________________________________________________________________________________________

City _________________________________________________________________	 State _______________________	 Zip_ _______________________

Contact Person __________________________________________________________________	 Phone _______________________________________

Email ________________________________________________________________________________________________________________________

Partner Packages
❍  Diamond Partner 	 $4,000
❍  Gold Partner 	 $2,000	
❍  Silver Partner 	 $1,000	
❍  Bronze Partner 	 $600
❍  Annual Meeting               _ ___________
❍  Awards                              _ ___________
❍  eNews	 ____________		               	
❍  Joint Meeting                   	 ____________	              	
❍  Social Networking           ____________
❍  Total Due                         $_ ___________	

Rep Listing (name, phone, email address)

1.	 _ ____________________________________________________________________________

2.	 _ ____________________________________________________________________________

3.	 _ ____________________________________________________________________________

4.	 _ ____________________________________________________________________________

5.	 _ ____________________________________________________________________________

North Carolina GCOA
15 Quail Run Drive
Manakin-Sabot, Virginia 23103
(804) 708-9760  Office
(804) 399-7802  Mobile
dnorman@ncgolf.org
www.ncgolf.org

Online credit card payment is 
available at www.ncgolf.org.

Please submit this form to 
NC GCOA headquarters via email 

or mail. You will be invoiced. 

Thank you!

North Carolina GCOA Awards  $ 2,000
• Name recognition in award title
• Opportunity to present in person
• Product exclusivity in awards program
• Foursome in annual meeting
• PR in nominations, annual meeting and winner press releases
• Coverage in NGCOA Mid-Atlantic newsletter
• Web presence and eBlast notifications
3 Award Categories: �Course-of-the-Year, Service to Golf,  

Environmental Stewardship

North Carolina GCOA eNews Updates
Presenting Sponsor (season)	 $1,500
Issue Banner	 $300

“The North Carolina GCOA 
Partner Program is a great way to 
showcase products and services to 
the ultimate decision-makers at 
over 500 clubs.”          

		  – �Del Ratcliffe,  
NC GCOA President

2021 North Carolina GCOA 
Partner Program 

Serving the Golf Industry in North Carolina

North Carolina GCOA 
Allied Assn. Joint Meeting
Presenting Sponsor	 $900
Breakfast/Lunch Sponsor	 $500
Golf Sponsor	 $400
Event TBA

North Carolina GCOA  
Social Networking Events  
Presenting Sponsor	 $500

North Carolina GCOA
Annual Meeting  (a la carte)	
Presenting Sponsor	 $2,000
VIP Party Sponsor	 $1,000
Speaker Sponsor	 $500
Breakfast/Lunch/Dinner Sponsor	 $500
Putting/Range Sponsor	 $500
Beverage Sponsor	 $400
Hole Sponsor	 $300
All levels include signage and program listing


