
Diamond Partner  Package Price $3,500  				    	 		
Best Value! – Limited to 6 Exclusive Partners						    

Item	 Value		
NC GCOA Newsletter Advertising (4 issues) + Diamond Listing	 $2,000
NC GCOA Annual Meeting Diamond Sponsor – 	 $1,500
    Program Listing + Hole Sponsor + Team Entry
Partner eBlasts (4 stand alone)	 $1,200
NC GCOA Online Directory – Listing of All Reps	 $500
Partner News Scroll Web Messages	 $500
Diamond Partner Web Site Link (full year)	 $300
NC GCOA Corporate Membership	 $300
Usage of NC GCOA “Diamond Partner” logo	 $100
Total Value	 $7,400 	
					   

Gold Partner  Package Price $2,000					   
NC GCOA Annual Meeting Gold Sponsor –	  $700
     Program Listing + Hole Sponsor + 2 Comp Tickets
NC GCOA Newsletter (4 issues) Gold Listing 	 $600
Partner eBlasts (3 stand alone) 	 $600
NC GCOA Online Directory – Listing of All Reps 	 $500
Partner News Scroll Web Messages 	 $500
Gold Partner Web Link (full year) 	 $300
NC GCOA Corporate Membership 	 $300
Usage of NC GCOA “Gold Partner” logo 	 $100
Total Value	 $3,600 	
					   

Silver Partner  Package Price $1,000					   
NC GCOA Annual Meeting Silver Sponsor – 	 $600
     Program Listing + Hole Sponsor + 1 Comp Ticket
NC GCOA Newsletter (4 issues) - Silver Listing 	 $500
Silver Partner Web Link (full year) 	 $300
NC GCOA Online Directory – Listing of One Rep 	 $300
NC GCOA Corporate Membership 	 $300
Usage of NC GCOA “Corporate Partner” logo 	 $100	
Total Value	 $2,100 	
					   

Bronze Partner  Package Price $600					   
NC GCOA Newsletter (4 issues) – Bronze Listing 	 $400
NC GCOA Online Directory – Listing of One Rep 	 $300
NC GCOA Corporate Membership 	 $300
Usage of NC GCOA “Corporate Partner” 	 $100
Total Value	 $1,100 	
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Summer 2016

    “Summer’s here, and the time is right, for dancin’ in the streets!”  At least that’s what Martha and the 

Vandellas sang in the summer of 1964, when the huge popularity of the charismatic Arnold Palmer attracted 

legions of new golfers to the sport. Can the likes of Dustin, Jordan, Jason and Rory do the same thing 52 years 

later, right after a steady decline of the industry? Or like the 21 Pilots song, do we “Wish we could turn back 

time, to the good ol’ days, when our momma sang us to sleep … but now we’re stressed out!”

    Amidst this uncertainty, we soldier on, seeking to make mountains into mole hills, and avoiding a 

discouraging word. Life in the golf business is not easy, and every couple of months, we see another course 

closed and the supply/demand equation tipping back toward level. But in the meantime, we are hit with attacks 

on small business, like the Affordable Care act, which is certainly NOT affordable to the people who pay the 

health insurance premiums. This is such a big topic, that your board had a stop-drop-and-roll exercise to 

compare health care and employee benefit practices among different types of facilities. The discussion is 

leading to an upcoming survey of Mid-Atlantic courses — we hope you can participate!

    WOTUS, the Overtime Rule, Immigration Bills, Seasonal Employees, DOL Persuader Rule … all these 

challenges to small business stifle us in our efforts to run a successful business, reward employees and make  

a fair income. Thank goodness we have our Association to share concerns and fight back with a unified voice. 

We were there for National Golf Day last month, and chapter officials met with Senators and Congressmen in 

Virginia and Maryland to state our case.  

    While we are truly “stressed out,” let’s at least acknowledge some good things that are going on. The new  

Tee Time Coalition has now been formed, allowing for best practices to surface in the Third Party Reseller fight – 

be sure to check it out (click here). Earlier this month, we had a successful Women’s Golf Day, designed to get 

more women and girls into golf (click here). A new Tour event is coming to our area — The Dominion Charity 

Classic at The Country Club of Virginia in Richmond in early November. Meanwhile, TopGolf has established 

three locations in our region, with plans for more — they are introducing non-golfers to our sport. Plus our 

friends at MAAGCS are well on their way to producing a “Best Management Practices” manual for Maryland 

superintendents.

    In addition, education offerings to golf course owners and operators have never been better. The NGCOA is 

presenting new national webinars to supplement our own schedule. Our joint meeting with CMAA and GCSAA 

representatives in March drew over 100 attendees. And we have a superb program in the works for our Annual 

Meeting at Independence Golf Club on October 18th — SAVE THE DATE!

    Another piece of good news is that “The World’s Largest Golf Outing” continues to grow and provide support 

for the Wounded Warriors organization. This Billy Casper Golf initiative showcases how golf, like no other sport, 

gives back to the communities they serve — read more in a special article inside.  And another hallmark event 

was the creation of the Virginia Golf Hall of Fame — an initiative of the VSGA — and one not built of bricks 

and mortar, rather one residing in the heavens of hyperspace.

    One unique quality of our region is the opportunity to collaborate with our allied associations.  NGCOA 

Mid-Atlantic is a member of the Mid-Atlantic Golf Council, comprised of VA and MD organizations serving golf.  

The group includes us plus the state golf associations, the PGA chapter, the CMAA chapters and the GCSAA 

chapters. The group meets periodically to jointly set plans to deal with issues and promote the game.  

    Now a word about our Corporate Partners. We now have 25 companies supporting our organization, and their 

support allows us to serve you better. Last fall, IBS Club Software and Jacobsen stepped up in a major way to 

support our Annual Meeting with award sponsorships. Companies like Performance Food Group, Yamaha Golf 

Cars and Acumen Golf have been with us since Day One. And we welcome ETS as our newest partner. Please 

visit our Partner listing and support the companies that support you!

    I am honored to serve as your President, and I am pleased to serve on a board with 

some of the sharpest minds in the region (check them out on our board page). They are 

here to grow the game and serve our member clubs, and they do it pro bono! So please 

join us as a member, and help us grow the game and share operating successes for the 

betterment of our industry in the region!
Mike Bennett

NGCOA Mid-Atlantic President
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2018 North Carolina GCOA 
Partner Program 

Serving the Golf Industry in North Carolina

Grow your business – become a Partner!
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2018 North Carolian GCOA Partner Program Order Form
Partner/Company ______________________________________________________________________________________________________________

Address _ ____________________________________________________________________________________________________________________

City _________________________________________________________________	 State _______________________	 Zip_ _______________________

Contact Person __________________________________________________________________	 Phone _______________________________________

Email ________________________________________________________________________________________________________________________

Partner Packages
❍  Diamond Partner 	 $3,500
❍  Gold Partner 	 $2,000	
❍  Silver Partner 	 $1,000	
❍  Bronze Partner 	 $600
❍  Annual Meeting               _ ___________
❍  Awards                              _ ___________
❍  eLetter	 ____________		               	
❍  Joint Meeting                   	 ____________	              	
❍  Social Networking           ____________
❍  Total Due                         $_ ___________	

Rep Listing (name, phone, email address)

1.	 _ ____________________________________________________________________________

2.	 _ ____________________________________________________________________________

3.	 _ ____________________________________________________________________________

4.	 _ ____________________________________________________________________________

5.	 _ ____________________________________________________________________________

North Carolina GCOA
1900 Manakin Road, Suite C
Manakin-Sabot, Virginia 23103
(804) 708-9760  Office
(804) 399-7802  Mobile
dnorman@ncgolf.org
www.ncgolf.org

Online credit card payment is 
available at www.ncgolf.org.

Please submit this form to 
NC GCOA headquarters via email, 

fax or mail. You will be invoiced. 

Thank you!

North Carolina GCOA Awards  $ 2,000
• Name recognition in award title
• Opportunity to present in person
• Product exclusivity in awards program
• Foursome in annual meeting
• PR in nominations, annual meeting and winner press releases
• Coverage in NGCOA Mid-Atlantic newsletter
• Web presence and eBlast notifications
4 Award Categories: Private Club, Public Course, Service to Golf,     
                                      Environmental Stewardship

North Carolina GCOA eLetter Program  
(biweekly, includes eBlast promotions)
Presenting Sponsor (season)	 $2,500
Issue Banner	 $300

“The North Carolina GCOA 
Partner Program is a great way to 
showcase products and services to 
the ultimate decision-makers at 
over 500 clubs.”          

		  – Del Ratcliffe, 
		   NC GCOA President

2018 North Carolina GCOA 
Partner Program 

Serving the Golf Industry in North Carolina

North Carolina GCOA 
Allied Assn. Joint Meeting
Presenting Sponsor	 $900
Breakfast/Lunch Sponsor	 $400
Golf Sponsor	 $400
Event TBA

North Carolina GCOA  
Social Networking Events  
Presenting Sponsor	 $500

North Carolina GCOA
Annual Meeting  (a la carte)	
Presenting Sponsor	 $2,000
VIP Party Sponsor	 $1,000
Speaker Sponsor	 $500
Breakfast/Lunch/Dinner Sponsor	 $500
Putting/Range Sponsor	 $500
Beverage Sponsor	 $400
Hole Sponsor	 $300
All levels include signage and program listing


